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A snapshot of some of the work I have done:

You can also find more information on my website.

https://business9827.wixsite.com/coffeeandsocks


 

CONTENT PIECES

T H E  I M P O R T A N C E  O F  B R A N D  A U T H E N T I C I T Y  A N D
H O W  L E A D E R S  C A N  A C T I V A T E  I T  I N  T H E I R
O R G A N I Z A T I O N S
C O N N E C T I N G  T H E  D O T S :  R E F L E C T I N G  O N  L I F E ,
S U C C E S S ,  F A I L U R E  &  T R U S T I N G  T H E  P R O C E S S
9 4 7  C O N T E N T  P I E C E S
E A S T  C O A S T  R A D I O  C O N T E N T  P I E C E S

C R E A T E D  + 2 , 5 0 0  O R I G I N A L  P I E C E S ,  R A N G I N G  F R O M
T E C H N O L O G Y ,  C O M M E R C E ,  M U S I C ,  C O N S U M E R

I N F O R M A T I O N ,  L I F E S T Y L E ,  C O M E D Y ,  E N T E R T A I N M E N T ,
M U S I C ,  A N D  M O R E

 
F O R  M O R E ,  C L I C K  B E L O W :

 

https://www.linkedin.com/pulse/importance-brand-authenticity-how-leaders-can-activate-preneil-pillay/?trackingId=HpCD5VOnRNOeL5FqSY%2FHMg%3D%3D
https://www.linkedin.com/pulse/connecting-dots-reflecting-life-success-failure-trusting-pillay/?trackingId=m4d66hCZSXSX%2Be4gcWQCWw%3D%3D
https://947.co.za/contributor/preneil-pillay?pagenumber=4&perPage=18&override=true
https://muckrack.com/preneil-pillay
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WhatsApp's latest privacy policy updates have been on everyone's mind across social media, with consumers searching for what these changes actually
mean for them.

According to MyBroadband, the popular messaging app WhatsApp asked its some two billion users to accept new terms that will allow it to share more
information with its parent company Facebook and roll out advertising and e-commerce. The update sparked criticism among users as they must accept
the changes or see their access to the service - which also allows encrypted voice and video calls - cut off from 8 February.

Facebook aims to monetise WhatsApp by allowing businesses to contact their clients via the platform, even sell them products directly using the service
as they already do in India.

"Privacy policy and terms updates are common in the industry and we’re providing users with ample notice to review the changes, which go into effect
on 8 February," a Facebook spokesperson said.
"All users need to accept the new terms of service if they want to continue using WhatsApp," added the spokesperson.

Here's what the new WhatsApp privacy policy actually means for consumers
A n e l e  a n d  t h e  C l u b  c h a t  t o  M y B r o a d b a n d ' s  J a n  V e r m e u l e n  a b o u t  t h e  l a t e s t  W h a t s A p p  p r i v a c y
p o l i c y  c h a n g e s  a n d  w h a t  i t  m e a n s  f o r  c o n s u m e r s .  

https://www.enca.com/life/disappearing-messages-come-facebook-owned-whatsapp
https://www.enca.com/life/whatsapp-now-has-2-billion-users


There's been a lot of chatter about whether users should be deleting the popular messaging app and moving to other apps like Telegram or Signal.

Should we move to Telegram or Signal? What app should we be deleting off our devices?
That's one of the questions the team asked Jan Vermeulen.

"It's a little bit overblown but it's great that people are finally sitting up and taking notice of the kind of data they're giving Facebook and asking some
questions about what data is WhatsApp and Facebook gathering. WhatsApp is actually the beast when it comes to Facebook's properties. If you have a
Facebook account then saying that you're deleting WhatsApp is useless because Facebook has a lot of information on you - and the same goes for
Instagram." - Jan Vermeulen, Editor At Large - MyBroadband

RELATED | Was Facebook listening to my kitchen conversation? - Nerushka Bowan

"This new policy is not that big. Facebook says this will only affect the Business WhatsApp account, but the fact is that it's a bit of a half-truth. 
They can't read your messages but they have been gathering all sorts of other information like your status, profile, and other data about how you use
WhatsApp." - Jan Vermeulen, Editor At Large - MyBroadband

"No, Frankie. WhatsApp can't see the horrible memes you send to your friends if you have end-to-end decryption enabled. Your messages only sit on
their server for as long as it takes to send them. With WhatsApp, you're responsible for backing up your messages. WhatsApp's security is actually
fantastic if you put them alongside Telegram and Signal." - Jan Vermeulen, Editor At Large - MyBroadband.

Here's what the new WhatsApp privacy policy actually means for consumers

http://www.947.co.za/articles/2018/11/06/nerushka-bowan-on-whether-facebook-listening-to-my-kitchen-conversation
http://www.947.co.za/articles/2018/11/06/nerushka-bowan-on-whether-facebook-listening-to-my-kitchen-conversation


"Jan, if there is an App that I need to delete from my phone, which one should it be?" - Anele, Anele and the Club

"TikTok!" - Jan Vermeulen, Editor At Large - MyBroadband.

RELATED | [WATCH] How TikTok became 2020's go-to App and why it's so popular

Listen to the full conversation and download the podcast if you'd like to share it with your friends and family...

Here's what the new WhatsApp privacy policy actually means for consumers

https://947.co.za/articles/2020/12/22/watch-how-tiktok-became-2020-s-go-to-app-947-joburg-popular-social-media-apps


Infographic: via LatestInIndia.in

The Telegram Twitter admin also had some fun this past weekend when social media users were threatening to delete WhatsApp...

Here's what the new WhatsApp privacy policy actually means for consumers

https://latestinindia.in/


The Telegram Twitter admin also had some fun this past weekend when social media users were threatening to delete WhatsApp...

Here's what the new WhatsApp privacy policy actually means for consumersHere's what the new WhatsApp privacy policy actually means for consumers
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Ghost Pops is an institution and it turns out that many South Africans are on the hunt for the popular maize snack.
So, where can it be found - if possible?
Firstly, Anele bought them all... apparently.

[MORE] #AskTheClub: All the questions you've ever wanted to ask the 947 Breakfast Club

They went off the shelves about 3 weeks ago...
Frankie, 947 Breakfast Club

"I know the folks at Simba and every time I ask them they respond with fdwjehfiurewbckjwnecbr..." - Anele, 947
Breakfast Club

Turns out that a lot of South African's are trying to track down Ghost Pops
G h o s t  P o p s  i s  a n  i n s t i t u t i o n  a n d  i t  t u r n s  o u t  t h a t  m a n y  S o u t h  A f r i c a n s  a r e  o n  t h e  h u n t  f o r  t h e
p o p u l a r  m a i z e  s n a c k .  S o ,  w h e r e  c a n  i t  b e  f o u n d  -  i f  p o s s i b l e ?

https://947.co.za/articles/2019/05/14/ask-the-club-all-the-questions-you-ve-ever-wanted-to-ask-thew-947-breakfast-club


Turns out that a lot of South African's are trying to track down Ghost Pops

Listen to the 947 Breakfast Club chat about it on the show after being sent a voice note...

The content piece was picked up by other online media publications like, iOL and The Citizen, and was brought to
the attention of Simba, who issues a statement...



Turns out that a lot of South African's are trying to track down Ghost Pops
Here's what Ghost Pops lovers are saying about the Ghost Pop hunt...

Click here to view more comments and recommendations on where to find Ghost Pops.
 

Have you ever wanted to ask the 947 Breakfast Club something? It could be anything.
 

Are you sure you want to know the answer?
 

Ask the Club on the 947 Breakfast Club from Monday - Friday at 06:10. Send your question to our
WhatsApp line 084 00 00 947.

https://www.facebook.com/123315111047321/posts/3339938922718241


 

DESIGN
S O M E  D E S I G N  WO R K  I  H A V E  D O N E  F O R  O U R  D I G I T A L

C A M P A I G N S  A N D  F L A G S H I P  S H OW S





 

 

SOCIAL MEDIA PHOTOGTRAPHY

 

P H O T O G R A P H Y  C A P T U R E D  D U R I N G  L I V E  M U S I C  E V E N T S  L I K E  H U A W E I
J O B U R G  D A Y ,  W H E R E  I  W A S  R E S P O N S I B L E  F O R  M A N A G I N G  A L L  O N L I N E

C O L L A T E R A L ,  D I G I T A L  C O N T E N T  S T R A T E G Y ,  S O C I A L  M E D I A  C O N T E N T
C A L E N D A R S ,  B U D G E T S ,  P P C  M A N A G E M E N T ,  P R O J E C T  M A N A G E M E N T ,

E X E C U T I O N ,  D I G I T A L  S T R A T E G Y ,  C L I E N T  R E L A T I O N S ,  A N D  M A N A G E M E N T
O F  U P  T O  2 0  I N T E R N A L  S T A K E H O L D E R S .

 
A L S O  I N C L U D E S  P E R S O N A L  R O A D T R I P S ,  C L I E N T  C A M P A I G N S  F O R  T S O G O

S U N  I N  C A P E  T O W N  W I T H  O U R  A F T E R N O O N  D R I V E  T E A M .



SOCIAL MEDIA PHOTOGRAPHY



 

 

 

CAMPAIGN MANAGEMENT

D E P A R T M E N T :  P U B L I C  R E L A T I O N S  &  D I G I T A L
M A N A G E M E N T  O F  N B C U ' S  D I G I T A L  A C C O U N T  A S S E T S  D U R I N G  M Y  T I M E  A T  A W A R D -

W I N N I N G  D I G I T A L  &  C O M M U N I C A T I O N S  A G E N C Y ,  C L O C K W O R K  M E D I A  -  L A T E R
T U R N E D  I N T O  A  C A S E  S T U D Y  B Y  C L O C K W O R K  M E D I A .

M Y  R O L E  I N V O L V E D  D I G I T A L  S T R A T E G Y ,  P R O J E C T  M A N A G E M E N T ,  P P C
M A N A G E M E N T ,  B U D G E T  F O R E C A S T I N G  A N D  T R A C K I N G ,  D I G I T A L  C R E A T I V E

D I R E C T I O N  &  M A N A G E M E N T  O F  D I G I T A L  A S S E T S  F O R  T H E  C O N T E N T  C A L E N D A R ,
C O P Y W R I T I N G ,  A N D  C L I E N T  R E L A T I O N S H I P  M A N A G E M E N T .

CAMPAIGN: NBCU E! Entertainment Launch



NBCU: E! Entertainment Launch
W H A T  T H E  B R A N D  N E E D E D
Clockwork was tasked with launching E! Entertainment – one of the world’s most aspirational brands –
in a South African and African context. It was important to maintain the already-established A-list
brand position while growing E!’s audience in a highly-competitive landscape. As such, we crafted
integrated marketing strategies and campaigns to drive local and international content against
measured (often public) ratings.

I N S I G H T S  &  E X E C U T I O N
To establish E! as the TV destination for African entertainment news and premium local shows, it was
imperative to connect with a local audience through campaigns that were
relevant, topical and centred around establishing an African pop culture conversation.
We first focused our energy on understanding the E! global brand inside and out, so that we would be able
to confidently translate it to an African market. We knew that growing the brand across Africa would be a
challenge due to incredibly conservative regions where mentions of sex, nudity or bad language are banned,
so this was an important distinction to make.
The broadcasting industry is known for its often-unpredictable nature with quick-turn demands, so this was
another factor we had to consider – and learnt to be flexible in the process.



NBCU: E! Entertainment Launch
R E S U L T S

The E! Entertainment campaign will always remain a special one for us as an agency because it
allowed us to create Clockwork’s first fully integrated team that executed everything from PR and
promo shoots to activations and website development.
We successfully grew the brand to become one of the most well-recognised entertainment brands
on the continent. With the launch of multiple international titles, including Mariah’s World,
Hollywood Medium and WAGS; local adaptive shows like How Do I Look South Africa? and E! Red
Carpet: SAMAs/ SAFTAs; and brand-new content like The Search: South Africa, the channel’s
viewership increased by 80% across Africa.
We won multiple PR and digital awards locally and internationally for our work and the impressive
campaign results achieved. Some of our strategies were so well received that they were
implemented in E!’s international markets – for example, our custom-made bomber jackets with
embroidered journalists’ names were rolled out in the UK to promote a similar celebrity show.



NBCU: E! Entertainment Launch
S N A P S H O T

C O S O O G



 

E-MAIL MARKETING
W E E K L Y  N E W S L E T T E R  S E N T  T O  O U R  D A T A B A S E  O F

S U B S C R I B E R S ,  W H I C H  I
D E S I G N E D ,  F O R M A T T E D ,  A N D  C U R A T E .





THANK YOU!
Preneil Pillay
+27 79 325 8916
preneil777@gmail.com 

https://www.linkedin.com/in/preneil-pillay/
https://www.instagram.com/preneil/

